	
  

VIRTUOSO® CEO MATTHEW D. UPCHURCH INVITED TO JOIN
MEXICO’S PRESIDENT ENRIQUE PEÑA NIETO AT TIANGUIS TURISTICO MÉXICO

Matthew Upchurch, center, seated between Mexico’s Secretary of Tourism (L) and President Peña Nieto (R)

ACAPULCO, MEXICO (March 25, 2015) – Matthew D. Upchurch, chairman and chief executive officer of
Virtuoso®, the international network of travel agencies specializing in luxury and experiential travel, was invited to
sit alongside Mexico’s President Enrique Peña Nieto and Secretary of Tourism, Claudia Ruiz Massieu, during a
special luncheon to kick off Tianguis Turistico México. Running March 23-26, 2015, Tianguis Turistico México is
the premier event for promoting travel to and within Mexico. Invited at the request of Rodolfo Lopez Negrete,
chief executive officer for the Mexico Tourism Board, Upchurch was selected to represent the global tourism
private sector because of his Mexican heritage as well as Virtuoso’s strong support of Mexico.
“Virtuoso, and Mr. Upchurch, have been longtime supporters of Mexico,” says Lopez Negrete. “Their partnership
is invaluable, as it allows us to attract upscale travelers from all over the globe to enjoy the beauty and splendor as
well as culture and cuisine of Mexico. It was a pleasure to have him representing the private sector as a valued
partner.”
“Global tourism is not always appropriately supported by governments or understood as a single force,” Upchurch
commented, “however, Mexico genuinely understands the importance of tourism for its people; economically,
culturally and environmentally. Through the support of President Peña Nieto and the efforts of Secretary Ruiz
Massieu and Visit Mexico, the country has seen its tourism grow by 20.5 percent, nearly four times the growth of
the overall market, in 2014. Virtuoso is proud to contribute to their efforts through our ongoing partnership.”
Upchurch continued, “Having been born in Mexico, a country that shaped my love of tourism, it was an honor to
sit with President Peña Nieto and have engaging and lively conversation about the role of global tourism with him
and Secretary Ruiz Massieu. The venue being in Acapulco had me awash in fond memories of my family’s vacations
and early tourism ventures.”

Based in Fort Worth, with offices in Seattle and New York City as well as Sydney, Mexico City and Buenos Aires,
Virtuoso is the leading network of travel agencies and suppliers specializing in luxury and experiential travel.
Responsible for more than $14 billion in annual sales, Virtuoso counts 355 agencies with over 9,000 advisors
amongst its members and boasts partnerships with over 1,700 of the world’s best travel providers, from five-star
hotels, resorts, lodges and private islands to cruise ships, airlines and private jet companies, tour companies, premier
destinations and even Virgin Galactic. Virtuoso’s relationship with the Mexico Tourism Board is chief among them,
especially given that Mexico continually ranks as one of the top destinations for Virtuoso’s upscale clientele.
Tianguis Turistico México is an annual event designed to encourage the promotion and marketing of Mexico’s
tourism products and services to international markets. Organized by both the Ministry of Tourism and the Mexico
Tourism Board, Tianguis Turistico México, currently in its 40th year, attracts some 5,000 participants of the tourism
industry from around the world.
Visit www.Virtuoso.com for more information on Virtuoso or to locate one of the network’s expert travel advisors.

(Matthew Upchurch, 4th from the left, seated between Mexico’s Secretary of Tourism and President Peña Nieto.)
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About Virtuoso:

Virtuoso® is the leading network of luxury travel advisors and entities. This by-invitation-only organization
comprises over 355 agencies with more than 9,000 elite travel specialists in 26 countries throughout North
America, Latin America and the Caribbean, Asia-Pacific and Europe, as well as over 1,700 of the world’s best
travel providers and premier destinations. The network’s member agencies generate over (US) $14 billion
annually in travel sales, making the group the most powerful in the luxury travel segment. Their relationships
with the finest travel companies provide the network’s affluent clientele with exclusive amenities, rare
experiences and privileged access. For more information, visit www.virtuoso.com. To view Virtuoso’s latest
videos, go to www.youtube.com/user/VirtuosoTraveler.
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